
DEFINITION OF INVOLVEMENT

Involvement definition is - the act or an instance of involving someone or something: the state, act, or fact of being
involved. How to use involvement in a.

Say, the same person wants to buy a water purifier for his house. Most of the times, consumers buy these
products automatically. Introduction Stage Definition: Introduction stage is the first stage in the product life
cycle. High Involvement: Usually these products involve a high level of risk and are most probably expensive.
Description: The introduction stage is the first stage in the product life cycle where a company tries to build
awareness about the product or service in a market where there is less or no competition. For example, when
Google launched its Nexus series 6, it launched this mobile through e-shopping platform with a price tag of Rs
44, Companies with established brand names make sure that the new product has some features which stand
unique and the owner takes a pride in owning that mobile phone. When a consumer buys toothpaste, every
brand has the same utility except for the preference of the consumer. The ones who are more flexible in
buying new products are prospective buyers of the product or services, which the company is planning to
make a pitch for, to the new customers. Here, there is no risk involved even if he buys toothpaste which is not
his preferred brand. Hence, this concludes the definition of Level of Involvement along with its overview. The
phone had the state-of-the-art specs which supported the high price tag. This is because there is a high risk
involved as he is spending a lot of money on the good. This culture can only be adopted if senior managers are
satisfied with more employees' participation in the day-to-day working of the company. A popular pricing
strategy followed by most of the companies is the skimming price strategy. The Management Dictionary
covers over business concepts from 6 categories. He would do a proper online research, take reviews from his
friends and family, and weigh various pros and cons before making a decision. These sub-groups are made
from the data pertaining to each and every customer. More direct participation by employees helps the
organization to achieve its goals rapidly and effortlessly. In this pricing strategy, a company usually charges a
very high price to customers, who are willing to purchase a product. For example, when a consumer buys a
matchbox, he just picks up any matchbox that he sees in the store. These groups are created to draw inferences
about customer choices, likes or dislikes. Browse the definition and meaning of more terms similar to Level of
Involvement. Definition: Customer lifestyle segmentation is a part of marketing management technique in
which small sub-groups are created from the data according to their choices, needs, likes and dislikes.
Customer lifestyle segmentation data can help the marketing team to understand the customer properly in
terms of his needs, choices as well as his taste for new products. Once the company makes adequate publicity
about the product either by promotion or through branding, it can look at other aspects such as pricing, as well
as distribution. Even flash sales that companies adopt for launching a product have high prices. This can only
happen if the company knows what the customer was using previously.


