
KOREAN WAVE

The Korean Wave is the increase in global popularity of South Korean culture since the s. First driven by the spread of
K-dramas and K-pop across East.

The seven core strategies to lay the foundation for a creative economy are: Creation of new markets and jobs
Development of software as a future growing business Realization of the creative economy through opening
and sharing Realization of nation for start-up Construction of a recruitment system to look beyond
specifications Promotion of K-Move in which Korean youths move the world Creation of MSIP Ministry of
Science, ICT and Future Planning The entertainment industry has been very proactive in feeling the pulse of
the masses and producing appealing movies and soap operas. A great majority of Hallyu-related organizations
are K-Pop fan clubs, but there are also various communities of people who are interested in Korean dramas,
food, tourism, and more. Kim is the first Asian dancer to join the Mariinsky Ballet. At the same time, being a
former colony of Japan, Korea and China share the same history. It is sufficient that our wealth makes our
lives abundant; it is sufficient that our strength is able to prevent foreign invasions. IP rights should be the
most significant area to be measured in Hallyu 2. A screen shot from the popular Korean social networking
website Cyworld. Hallyu 2. Shin Kyung-sook has also contributed to spreading the Korean Wave to the
international literary world. The Korean government has also been very active in managing Hallyu outside of
Korea by conducting different cultural festivals displaying the Korean offerings, conducting PR campaigns to
publicize Korean uniqueness and indirectly helping the entertainment industry by creating a very conducive
environment. The entertainment industry, the different organizations involved in movies, music companies,
online gaming companies, Korean chaebols and the Korean government have meticulously orchestrated their
efforts in ensuring a consistent experience. All of that has started to change with the explosion of Hallyu. The
King Sejong Institute, an institution established in to support Korean language education conducted across the
globe increased the number of its affiliated schools from 17 in to in 54 countries as of July  Since the mids, the
concept of cultural industries has shifted with the growth of digital technologies and intellectual property IP
rights toward creative industries. Furthermore, at the Gian Battista Viotti International Music Competition in
Italy, Korean singers swept the top three awards, while Korean pianists also captured the top three prizes at the
Prague Spring International Music Competition in the same year. In their view, culture had almost entirely lost
this capacity to act as utopian critique because it had become commodified, a thing to be bought and sold.
Korea has made innovations in SNSs e. The popularity of K-Pop singers is largely based on their excellent
vocal abilities, dazzling stage presence and wellchoreographed, impeccable dance performances among other
things. After having ranked 4th on the list of hottest ethnic cuisines selected by the National Restaurant
Association in , Korean food jumped to second place in  Sustained investment from the Korean government:
The Korean government has been actively participating and supporting the growth of Hallyu. Since the mids,
the Korean Wave has become a global sensation. In , Korea earned USD  As for international art events, the
Gwangju Biennale launched in has grown to be a major contemporary art exhibition in Asia. The drama
became an instant mega hit, making its male hero, Yon Sama, a household name, compelling his enthusiastic
Japanese fans to visit various film locations, including Namiseom Island, in Korea. Since policies towards the
cultural industries can no longer be separated from information and communication technologies ICTs and the
wider information society within which that policy is formulated, included in the cultural industries are the
press, film, radio, television, recording, advertising, sports, and most recently, the many components that now
make up the information industry. The direct result of this has been the continuing animosity towards Japan in
many Asian countries, most notably in mainland China. From user-generated content web sites to peer-to-peer
networks, these channels play a central role in global cultural circulation. However, K-Pop has been a driver
of Hallyu 2. Today, there are at least active K-pop groups with an online presence and amongst these, 92 have
debuted in or later. In , public surveys were conducted across 16 countries. Bae Yong-joon Yonsama , BoA,
and others have been drawing huge crowds where they go. Despite this, K-pop itself and Korean television
with shows such as Jumong being particularly well received by audiences in the Muslim world have seen
increasing popularity throughout the US and elsewhere, with a dedicated and growing global fanbase, [68]
[69] [70] [71] particularly after Psy 's video for " Gangnam Style " went viral in â€”13 and was the first
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YouTube video to reach over a billion views. Unlike Hallyu 1. Dokkaebi, which refers to a mythical Korean
goblin, opened a new chapter in fantasy dramas. There are around 5, Korean restaurants in the country, with
an average annual growth rate of 3. All these factors have had the unstinting support from the Korean
government, all the artists, businessmen as well as the Korean population. Unlike television programs and
films, these cultural genres become a global, not regional, sensation. Chung Myung-whun, a world-renowned
pianist, has received more acclaim for his conductorship in recent years.


