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After conducting an extensive research, the firm found that the children were the biggest consumers of Maggi
noodles. In India, there is an increased pressure on natural resources. For the implementation of the plan we
have divided the tasks to the respective staff that will ensure the implementation Marketing Head will be
responsible to coordinate all the marketing activities happening. Conceptualizing of the product is an
important aspect of Marketing but it is equally important to set the product strategy. It is packed with real
vegetables and the goodness of calcium, just add garam paani to the noodles and voila! Hence to capture the
market it was positioned as a hygienic home made snack, a smart move. Hill et. Occupation:
â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦. Location:
â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦ â€¦. Before Nestle
even knew it, the company grew substantially and was required to build plants in each major market it was
located in, so that to ensure efficient production and distribution. For example, if the outliers are not filtered
from the data during the statistical procedure, result in incorrect interpretation and findings. Top Ramen is
following a cost differentiation technique. As the majority group in India are lower middle income household,
they have adopted penetration pricing strategy to attract potential customers. Total working population is
million people. The company could have Shri Yogendra Sagar Institute of Technology and Science Page
easily positioned the product as a meal, but did not, as a study had shown that Indian mentality did not accept
anything other than rice or roti as meal. Contractual agreements indicate high switching costs and penalties
upon termination, boosting supplier power. The policies improve trading relation and increase the export sales.
Think Coca-Cola, Dettol and Dove. Realizing this early, Maggi shifted focus from the lady of the house to the
end consumer i. Others â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦â€¦
â€¦â€¦â€¦â€¦â€¦. Medium to Low per gram Sources from Babyoye 15 3. Family type: a Joint b Nuclear 7. The
formula clicked well and Maggi became a brand name. Wage rises for skilled workers could lead to reduce in
competitiveness. Such markets are usually in a position to make their product favourite with the low price in
the market. So geographically we have divided the market in to Lahore and Karachi. Nestle successfully
introduced many new products into many different parts of the food and beverage industry. Interbrand, The
strong presence and indicated brand as one of the competitive advantage. His products soon became known
worldwide after introducing a baby drink, which is his new product. Nestle has to operate Nestle is the largest
and most successful consumer packaged goods company in the world, founded and headquartered in Vevey
Switzerland. Besides competition, this industry is also marked by a robust distribution network coupled with
increasing influx of MNCs across the entire value chain. Labour are mostly free, rank 43 among countries.


