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Free Essay: LITERATURE REVIEW Definition of 'Brand Awareness ' The likelihood that consumers recognize the
existence and availability of a.

Trustworthiness Brand equity models Lassar regard trustworthiness of a product as an important attribute in
assessing the strengths of a brand. Brand recognition: It related to consumers ability to confirm prior exposure
to that brand when given the brand a cue. Functional attributes are the tangible features of a product de
Chernatony and McWilliam,  Customer Satisfaction Peter and Olson mention that interaction between the
peoples emotions, moods, affection and special feelings is called consumer behaviour, in other words in
environmental events which they exchange ideas and benefits each is called consumer behavior. An iPod is the
first thing that pops into our minds when we think of purchasing an mp3 player. The country of origin of a
product is an extrinsic cue, which, similar to brand name, is known to influence consumers perceptions.
Recognition is taken here to be the process of perceiving a brand as previously encountered Mandler  There
can be a strong link between a slogan and a brand. Thus, a brand should be able to become the respondents
first choices cognitive loyalty and is therefore purchased repeatedly behavioural loyalty. This will provide the
researcher with the knowledge on what lines the study should proceed and serves to narrow the problem.
Country of origin refers to the country of origin of a firm or a product Johansson et al. Previous studies are
reviewed in order to gain insight into extent of research. Aaker D. Rooney, J. He defines brand origin as the
place, region or country to which the brand is perceived to belong by its customers. Behavioural loyalty is
linked to consumer behaviour in the marketplace that can be indicated by number of repeated purchases or
commitment to rebuy the brand as a primary choice. Therefore, the product that maintains the highest brand
awareness compared to its competitors will usually get the most sales. Brand-as-organization can be
particularly helpful when brands are similar with respect to attributes, when the organization is visible as in a
durable goods or service business , or when a corporate brand is involved. Feldwick, P. In low involvement
decision settings, a minimum level of brand awareness may be sufficient for the choice to be final. Example of
this is coca-cola which is more publicized than the key product. Therefore, country of origin in the proposed
framework referred to the brands country of origin. Brand awareness is vitally important for all brands but
high brand awareness without an understanding of what sets one apart from the competition does one virtually
no good. Cognitive loyalty which means that a brand comes up first in a consumers mind, when the need to
make a purchase decision arises, that is the consumers first choice. The knowledge of an acquaintance or
friend having used the product in the past or a high recognition of the product through constant advertisements
and associations coaxes the person to make his decision in the favour of the brand. Customer-based brand
equity is evaluating the consumers response to a brand name Keller,  Hankinson and Cowking , indicates in
order to achieve the brand acceptance, the relationship between the customer and brand â€” perception of
customer to brand is needed. Brand knowledge and brand opinion can be used in part to enhance the
measurement of brand recall. The first perspective of brand equity is from a financial markets point of view
where the asset value of a brand is appraised Farquhar,  Olson, J. Both branding and CSR have become
crucially important now that the organizations have recognized how these strategies can add or detract from
their value Blumenthal and Bergstrom  Chen A. Identify price premium as the basic indicator of loyalty. It is a
measure of the percentage of the target market that is aware of a brand name. Finally, high brand awareness
about a product suggests that the brand is easily recognizable and accepted by the market in a way that the
brand is differentiated from similar products and other competitors. Performance is defined as a consumers
judgment about a brands fault-free and long-lasting physical operation and flawlessness in the products
physical construction. The eventual goal of most businesses is to make profits and increase sales.


